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ESSAY CONTEST DELVES INTO MID-20TH CENTURY HISTORY

E very year since 2009 the Pinole Historical Society

has sponsored a history essay contest in the city’s

schools. The goal is to get students to practice

their writing skills, get them interested in history,
and learn how to be critical thinkers.

This year’s question—What do pizza, tomatoes, and
Pinole have in common?—will allow students an oppor-
tunity to study the mid-20th century history of the city
and discover one of the stories that contributed to
making Pinole one of the great agrarian communities
in Contra Costa County.

Certificates and grand-prize awards will be presented in
person in May (pending public health guidance), or will be
sent to teachers for distribution to their students.

Mrs. Chainey’s fifth-grade class at Shannon Elementary
School pose with their 2019 essay certificates.
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WHERE TO FIND NEWSBRIEFS

Pick up Newsbriefs at these locations**:

AccuTech Auto Care, A.D. Dern Insurance, Antlers
Tavern, Bank of the West, The Bar Athletics, Bay Park
Retirement Residence, The Bear Claw, Big O Tires,

Cafe Soleil, China House, Coldwell Banker Bartels
Realtors, Crocketts Premier Auto Body, East Bay Coffee
Company, The Embers, Farmers Insurance (John
Michael Manrique), Garden of Gems, Growler’s
Doghaus, Happy Sashimi, Headquarters Salon, Her 365
Fitness, Kaiser Permanente Medical Office Building,
Letcher Bros. Auto Repair, Mechanics Bank, Menchie’s
Frozen Yogurt, Douglas Oliver, D.D.S., Attorney Donald
E. Patterson, Pinole Artisans, Pinole City Hall, Pinole
Creek Cafe, Pinole Grove Apartments, Pinole Library,
Pinole Packing & Postage, Pinole Paws, Pinole Police
Department, Pinole Senior Center, Pinole Valley Com-
munity Church, Ristorante Due Rose, Sam’s Dog House,
Sequoia Real Estate, Chiyo Shidara, D.D.S., State Farm
Insurance (Lino Amaral), State Farm Insurance (Rick
Chalk), St. Joseph School, Sue’s Place, Sunshine Floor
Covering, Tara Hills Dental, Tenax Law Group, The New
Deli, The Red Onion, The UPS Store, Tina’s Place, Top
Floor Salon, Albert M. Tsang, D.D.S., J. Hearst Welborn,
M.D., West Contra Costa Transit Authority, Westmont of
Pinole, Windermere Rowland Realty, Wilson & Kratzer
Mortuaries.

Newsbriefs also posted on the PHS website (click
on NEWSLETTER in the menu bar).

FOR ADVERTISERS: 2,000 printed copies of PHS
Newsbriefs are distributed every quarter, generating
readership among thousands of Pinole and West County
residents. Hundreds more receive the newsletter direct-
ly from the PHS via its database and website.

**Call to see if business is open.

If you're interested in advertising, contact
Jeff Rubin at info@PinoleHistoricalSociety.org
or (510) 724-9507.

PinoleHistoricalSociety

Board of Directors: Jeff Rubin, President; Mary
McMains, Treasurer; Jo Ann Gannotti, Secretary;
Norma Martinez-Rubin, Carol White.

Directors Emeritus: Marcia Kalapus, Jack Meehan,
George Vincent. Newsletter Editor: Jeff Rubin.

THE PINOLE HISTORICAL SOCIETY IS A REGISTERED 501(C)(3)
NONPROFIT. TAX ID: 23-7441316

PHS at Pinole Farmers’ Market

The Pinole Historical Society will resume its booth
at the Pinole Farmers’ Market in April. We’ll be there
twice every month through December.

Please stop by and share some Pinole history —
and tell us how you’'ve been since we last saw each
other.

Official insurance carrier of the Pinole Historical Society

ADVERTISE WITH US
Call (510) 724-9507 or e-mail info@pinolehistoricalsociety.org for information and rates.




President’s Message

Jeff Rubin, President, Pinole Historical Society and Pinole History Museum

FUNDRAISING FOR THE PINOLE HiSTORY MUSEUM — WHEREVER IT WILL BE

oth the Pinole Historical Society and Pinole
B History Museum boards of directors —and

their members — are hoping this city coun-

cil will consider and approve the renovation
of the Faria House when it reviews the Capital
Improvement Program during the first quarter of
2022.

And, we are hoping this city council approves the
lease agreement it negotiated with the museum’s
board of directors in 2020, a lease agreement that
benefits both the city and the museum, but was
not approved when councilmember Anthony Tave
voted against it.

To be successful, the Pinole History Museum will
have to be self-sustaining. That is our objective.

The Pinole History Museum board has not done
any fundraising since the start of the
Covid-19 pandemic in early 2020. We
didn’t think it was right to ask people for
money during the difficult economic
conditions the pandemic caused.

Now, with unemployment low,
businesses open again, and the coun-
try’'s — and the city’s — economy on the
upswing, the Pinole History Museum has
mailed its first donor appeal since the
fall of 2019.

There’s also a donor card on page 5
of this newsletter. Please show your
support for the Pinole History Museum
by being a donor.

We will continue to raise money for a
Pinole History Museum — whether or not
it’s located in the historic Faria House —
though that location, which was
promised as a site for a museum by
several previous city council decisions

for many years — would
be its ideal location.

And, we will continue to
advocate for the establish-
ment of the Pinole Histo-
ry Museum. There will be
a Pinole History Museum.

In the interim, we're
going to be a “museum
on wheels,” bringing the
history of the city to the
community in a series
of exhibits over the next
year, hosted by local
businesses.

Continued on page 4 Jeff Rubin

1918-2022
104 years
Serving Families




The Pinole Historical Society promotes awareness

and appreciation of history through preservation

and education, and chronicles the city’s heritage
for current and future generations.

FUNDRAISING FOR THE PINOLE HISTORY MUSEUM — WHEREVER IT WILL BE

Continued from page 3

The first will be pop-up
exhibits installed at
Mechanics Bank and
Bank of the West.

And, we will continue
our educational programs
designed to bring history
to the community.

HISTORY’S PURPOSE

Studying our city’s past
is fundamental for under-
standing its present. The
impact of decisions made
can ripple across genera-
tions.

That’s why a statement
made by one of Pinole 4
Fair Government’s (P4FQ)
supporters on the social
media platform Next
Door — “There are
paperback books that
tell the history of
Pinole, Hercules, San
Pablo, Richmond, Mar-
tinez, etc., etc. If you
read the Pinole book for
say an hour or so, you
would know everything
important there is to
know about Pinole” —
shows, too, how igno-
rance can have a ripple
effect.

[ mention this because
the Pinole Historical Soci-
ety and the Pinole History
Museum received letters
from P4FG objecting to
my last two editorials in
this newsletter.

Apparently, we struck
a nerve by highlighting
the electoral failures of
P4FQG’s leadership, and

the political shenanigans
of its acolytes that have
prevented the long-
planned-and-promised
renovation of the Faria
House and the establish-
ment of a museum.

To these people, our
city’s history and culture
are not a priority.

THE LETTER

P4FG’s letter read (bold
type included in the
letter):

“Unfortunately, over
the past few months,
Pinole History Museum
and Pinole Historical
Society President Jeff
Rubin has used the
PHM/PHS platforms and
newsletters to dissemi-
nate inaccurate and
damaging attacks on
Ivette Ricco and Pinole
4 Fair Government vol-
unteers and leaders.
(Summer and Fall 2021
issues). The accusa-
tions were hurtful and
damaging, not only to
the leaders mentioned
but the entire organiza-
tion of P4FQG.

“IWe know passions
run high around politics
and budgetary priori-
ties, but community
leaders should argue for
their priorities based on
their merits. Engaging
in personal insults and
false accusations is
never acceptable and
we view this as creating
further unnecessary

division within our
beloved community.

“IWe would respectful-
ly like to clarify that
P4FG has never taken
an OFFICIAL position of
opposition to the His-
tory Museum, rather,
P4FG and its members
have questioned the use
of $1.5 M in public
funds for a project that
may not be able to sus-
tain itself without the
continued and ongoing
use of public funds. It is
strictly a financial con-
cern for the City's use
of public funds and bud-
get priorities.

“President Jeff
Rubin’s decision to
defame his neighbors in
his role as President of
two tax exempt nonprof-
it corporations is a criti-
cal failure of leadership.
While his goal may have
been to tarnish the rep-
utation of those with
whom he disagrees, his
actions are more likely
to undermine the repu-
tation of PHM and PHS
and their fiduciaries.

“Before responding
publicly, we wanted to
reach out to the
PHM/PHS Board of
Directors to resolve this
directly. We ask that
you exercise your gouv-
ernance responsibility
by fulfilling your legal
duties and providing
oversight and account-
ability for the actions of

your President. Specifi-
cally, we request that
the PHM/PHS Board of
Directors direct its lead-
ership to refrain from
publishing personal
attacks on civic and
elected Pinole leaders in
the organization’s
newsletters, social
media platforms or on
its website.

“We further ask that
you affirm this, and
take action to remove
Mr. Rubin, should he
continue to spread dis-
information or engage
in ad-hominem attacks
on his fellow citizens.
The continued use of
these platforms for
personal attacks
could be perceived as
bordering on libel and
slander.”

The letter requested a
meeting with the PHS
and PHM boards.

INTERESTING LANGUAGE

Hmmm. No “OFFICI-
CIAL position of opposi-
tion to the museum.”
What does that mean?
Has its opposition been
informal?

Libel? Slander? The
Pinole Historical Society
and Pinole History Muse-
um boards of directors
inferred from this lan-
guage that a PAFG lawsuit
was implied.

P4FQG’s correspon-
dence reminded me of a

Continued on page 5
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MUSEUM

=nclosed is my gift of:

YES, | WANT TO MAKE HISTORY HAPPEN
BY DONATING TO THE ESTABLISHMENT OF THE
PINOLE HISTORY MUSEUM.
My donation will help the museum enhance the
preservation and collections of artifacts that represent
Pinole’s history and culture.

2$25 0O$50 0QO$100 Q$250 0O $500 Q1 $1,000* or other

2lease make checks payable to PINOLE HISTORY MUSEUM or provide credit card
nformation below. To donate online, please visit www.PinoleHistoryMuseum.org.

\Name

Address

Sity

State

Phone Number (__ )

E-mail

Zip Code

Credit Card #

Amount of Donation $

Mail your donation to Pinole History Museum, P.O. Box 285, Pinole, CA 94564
The Pinole History Museum is a 501(c)(3) nonprofit organization, Your donation is tax-deductible to the extent permitted by law.

Expiration Date

Ccw

O I've included the museum in my will or estate plan

r
1
1
1
1
1
1
1
1
1
1
1
1
1
: ‘With a gift of $1,000 or more your name will be placed on the museum’s Wall of Honor.
1
1
1
1
1
1
1
1
1
1
1
1
1
1
I

FUNDRAISING FOR THE PINOLE HISTORY MUSEUM — WHEREVER IT WILL BE

Continued from page 4

quote from Harry S. Tru-
man, our 33rd president:

“There is no substi-
tute for a fact. When the
facts are known, reason-
able people do not dis-
agree with respect to
them.”

Nearly all of the oppo-
sition to the Faria House
renovation and the muse-
um — formal or informal
— has come from P4FG,
of which Ivette Ricco is
the founder and chairper-
son, and its supporters.

That’s a fact.

In her June 29, 2021,
public comment — the
night the city council
removed the Faria House
renovation from the Capi-
tal Improvement Plan’s
funded list for the 2021-
22 fiscal year — Ricco
made this statement
about the future use of
the Faria House:

“I support a revenue-
generating use — cafe,
coffee shop, restaurant,
event/wedding venue. It
is my opinion that small
cities should not com-

mit needed public funds
for non-revenue generat-
ing projects.”

She made no mention
of a museum. Was hers a
formal or informal state-
ment of opposition?

PHS RESPONSE

The PHS responded:
“The PHS board has
reviewed and discussed

the text of the articles
written by Jeff Rubin in
the summer and fall
issues of Newsbriefs,
and finds the informa-
tion in the articles is
accurate and consistent
with the society’s mis-
sion statement: ‘The
Pinole Historical Society
promotes awareness
and appreciation of his-
tory through preserva-
tion and education, and
chronicles the city’s her-
itage for current and
future generations.’
“The articles chronicle
the city’'s recent political
history as it relates to
the renovation of the
Faria House, the estab-
lishment of the Pinole
History Museum in the

5

Faria House, and the
activities of those who
might oppose it. Record-
ing history is an essen-
tial duty and responsi-
bility of a historical
society.

“Considering P4FG’'s
opposition to the Pinole
Historical Society’s
newsletter informing
Pinole’s citizens about
P4FG'’s politics and
activities that are
obstructing the renova-
tion of the Faria House
and the establishment

of a museum in the
Faria House, the Pinole
Historical Society board
of directors sees no rea-
son to meet with P4AFG'’s
members.”

The Pinole Historical
Society and its support-
ers would welcome
P4FG’s public support
and endorsement of the
renovation of the Faria
House and the establish-
ment of a museum in
the Faria House.”

The PHM board sent a
similar respnse.

What can you do to help create
a museum in the Faria House?
Contact city council members, and participate in

the public comment section of council meetings
on the first and third Tuesdays of the month.

Mayor Vincent Salimi:
vsalimi@ci.pinole.ca.us

Mayor Pro Tem Devin Murphy:

dmurphy@ci.pinole.ca.us

Councilmember Norma Martinez-Rubin:
nmartinez-rubin@ci.pinole.ca.us

Councilmember Anthony Tave:

atave@ci.pinole.ca.us

Councilmember Maureen Toms:

mtoms@ci.pinole.ca.us
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$15,000 to $19,999
Jeff Rubin and
Norma Martinez-Rubin

$10,000 to $14,999
Tessie Curran Baldwin

$4,000 to $4,999
Mechanics Bank

$2,000 to $2,499

Edward Downer III and
Yoshimi Downer

Eric and Deborah Mariotti

William McMaster

Shirley Ramos

Vincent, Monika, Lila, and
Dylan Salimi

$1,000 to $2,499

Fred and Roben Gerson

Steve and Priscilla James

Alex and Nita Jason

Joy Jennings

Brian and Susyn Normington

Roberta Tim Quan

Angela Schneider (House of
Lilith Hair Designers)

Joy and Sid Shapiro

Chiyo Shidara, D.D.S.

Lyla Yu (Happy Sashimi)

$500 to $999
Katherine Kiehn
Darrell Jay Tucker
Edit Villarreal
Betty Viramontes

$250 to $499

Joel and Jo Ann Gannotti
Avram Gimbel

William Green

Bob and Carol Kopp
Dennis Lorette

Pete and Cathy Murray
Arnold Ode

Doris Salmi

Jim Ulversoy

Chris Wimmer
Florence Wong

$100 to $249

Lois Boyle

Deanna Brownlee
Chipotle

Cynthia Christian

John L. Collins

Hank and Doreen Covell
Belinda Espinosa

Stella Faria

Julia Faulkner

James and Carolyn Flynn
Jack and Catherine Frost
Nancy and Gary Gill
Terry Gilliam

Judy Hamilton

John and Ann Heintz

Hercules Historical Society

Sally Johnson

Joanne Johnston

Tim Kearns

Frank Kelly

Anne Kesti

Kenneth Kille

Linda Jane Kole and

Steven Morrow

Carol Lawson

Tom Leal

Nancye Lee

Mike and Sharon LeFebvre

Margie Liberty

Richard and Claudia Lindsay

Charlotte Liniger

Sue Lynn

Patty McGoldrick

Carol McMahon

Mary and Warner McMains

Bill and Diane Miller

Elizabeth Barroca Miller

Alice Ninomiya

Flora Ninomiya

Paul and Phyllis O’Driscoll

Charlene O’Rourke

James and Lillian Ott

Jim Payne

Carole Person

Walt Peterson

Pinole Garden Club

Maureen Powers

Carole Price

Pat Rei

Richmond Elks Lodge
No. 1251

Mark and Donna Rubin

Celeste Silvas

David Smith and

Mary Ruth Kelley

Jennifer Sobol

St. Joseph School

Gary and Colleen Tipp

Jan Torbet

Patricia Weishahn

Steve and Fran Welstand

Debora Willis

Ann Wilson

Martha and Ken Wong

John Ziesenhenne

Up to $99

Frank Acedo
Andres Anacker, MD
Bob Antaki

Adila Araya

Michael Ashburne
Claire J. Baker
Ralph Bedwell
Jimmy Boucher

We thank our donors for
their generosity and support

Want to MAKE HISTORY HAPPEN? Send a check

payable to Pinole History Museum to

PO Box 285, Pinole, CA 94564, or donate online at

www.pinolehistorymuseum.org

Ross Browne

Sharon Bullock

Karla Butler

Janet Bywater

Joe and Lea Campbell
Joyce and Dwight Carbone
Judy Cates

Mary Di Cecco

Alex and Rita Clark
Patti Clark

Earl and Cecilia Combs
Christine Costa

Tea Aguiar Court

Marge Dean

Phyllis Dill

Brian and Kathy Donohue
Mary Drazba

David Dumolin

Marvin Dutra

Mary Ann Egger

Mark and Darlene Elms
Bruce Ezzell

Lois Faria

Peter Fimbres

V Fimbres

Linda Flood

Tashia Flucas

Mary Collins Gallagher
Maria Gallo

Cindy Wilson Gattenby
Margaret Gelhaus

Bill Gram Reefer

Kay Green

Marilyn Griego

Julie Ann Hawks

Colin Hill

Fred and Irene Hollister
Sonny Jackson

Mike and John Janda
Pete and Sherry Janke
Roy and Kristen Javellana
Kay Johnson

Deborah Jordan
Shirlee Kahila

Yevgeniy Kazinets
Virginia Kennedy

Peggy Kirton

Gregg and Sabrina Kurita
Gary Lalley

Don and Michele Lau
Patricia H. Lewis

Richard and Patricia Loomis

Steven Lopez

Beatrice Mahrt

Laurelle Martin

Jack and Nancy McFarland
Tracy McKendell

Lisa Melgarejo

Ariel Mercado

Deborah and Joe Miglia

Nancy Miller

Rob Moitoza

Mary Myers

Donna Mythen

Christine Nadeau

Carolyn and Jon Nelson

Tom Netemeyer

Audrey Nieman

Terry O’Donnell

Kate Owings

Dennis Piowaty Palmer

John Paradela

Jan Parfet

George Parsons

Don Patterson

Pam and Ron Patzlaff

Ed Pear

Bob Polacchi

George Pursley

Robin Raber-Luna

Vickie and Michael Resso

Mike Riback (Meyers Nave)

Mary and Danny Rinaldi

Julia V. Roundy

Juanita Sayo

Leona Seidell

Paul Sekins

Sylvia Villa Serrano

Robert Shea

Danna Shirley

Diane Sielert

Daniel Silva-Thwaites

Fran Silver

Nancy Snodgrass

Dan Steele

Karen Stella

Alice M. Strain

Elaine Sturtevant

Arlene Tapia

Ann Tarabini

Ginny Taylor

Jeanette Tramm

Jean Ulversoy

Edgar Vovsi

Kay Warfel

Ora Webber

Tom Welsh (Crocketts
Premier Auto Body)

Mary and Charles Whaley

Carole Whitmarsh

Andre Le Mont Wilson

Howard and Linda Wise

Sonya and Bill Wyland

Judith Yacovetti

Rie Yagi

Pat York



MEMORIAL DONATIONS

Donations made
“In Memory Of” or
“In Honor Of”

a special someone
may be sent to:
Pinole Historical Society
P.O. Box 285
Pinole, CA 94564

ARTIFACTS DONATIONS

If you have any items of
historical interest about
Pinole to donate,
please contact the
Pinole Historical Society
at:
info@pinolehistoricalsociety.org
or (510) 724-9507

TAX-DEDUCTIBLE

As a 501(c)(3) non-profit
corporation, all donations

to the Pinole Historical
Society are deductible as
per the limits of the law.
Thank you for considering

donating to the

Pinole Historical Society.

THE PINOLE HISTORICAL SOCIETY AND PINOLE HISTORY MUSEUM
GRATEFULLY ACKNOWLEDGE THESE DONORS FOR THEIR GENEROUS
IN-KIND CONTRIBUTIONS OF GOODS AND SERVICES.

Ace Hardware of Pinole
Bray Vineyards
Sugar City Building Materials
Republic Services
Melissa Lawton
Saving Memories (Debbie Ojeda)
Rick Chalk, State Farm Insurance
The New Deli
Massage by Michelle Gonzalez
Walt Disney Museum
Interactive Resources
Fine Arts Museums of San Francisco
Angel Schneider (House of Lilith)
East Brother Light Station
Pinole Rotary
Marketplace Contra Costa
Pier 39
Belinda Espinosa
San Francisco Giants
Berkeley Art Museum/Pacific Film Archive
Congressman Mike Thompson
10th Inning Baseball Cards
Mike LeFebvre
Interactive Resources
Paula Harvey (Top Floor Salon)

Menchie’s Frozen Yogurt
Lucky Supermarket
Safeway
Starbucks
Michaels
Letcher Bros. Auto Repair
Jennifer and Tom Cote (The New Deli)
Lino Amaral (State Farm)
Rick Chalk and David Recorder (State Farm)
Jeff Rubin
Norma Martinez-Rubin
Kelly Bennett
Colleen Fisher
Diane Dyer
Mary McMains
Jo Ann Gannotti
Carol White
Nicole Wilbur
Dennis Foote
Alec Jason
Richard Nelson
Al Chen (State Farm)

East Bay Coffee
Peet’s Coffee
Windermere Rowland Real Estate

Sprouts Anjee QGallia (Anjee’s Dance Etc.)
WestCAT Josephine Orozco (El Sol)
"BAY AREA'S

BEST HOTDOG"

3857 San Pablo Dam Road
El Sobrante, CA 94803
(510) 223-8870

Windermere Rowland Realty
930 San Pablo Avenue, Suite A
Pinole, CA 94564




WHAT'S THE RETURN ON INVESTMENT OF A CULTURAL COMMUNITY SPACE?

or nearly two

decades city coun-

cils have declared

their intent to cre-
ate a museum in the
Faria House.

This was documented
in a presentation to the
Pinole City Council in
June 2020 by Jeff Rubin,
president of the Pinole
Historical Society (PHS)
and Pinole History
Musem (PHM) boards of
directors.

It was also document-
ed in a report made by
then-Assistant City Man-
ager Hector de La Rosa
to the council in Novem-
ber 2020.

The former councils
raised expectations in
the community that a
museum would be estab-
lished in the Faria House.

The museum board
has raised more than
$70,000 — a staggering
amount considering
there’s no facility and
fundraising activities
were suspended two
years ago with the onset
of the Covid-19 pandem-
ic — because previous
councils led the commu-
nity to believe this pro-
ject was going to happen.

Two hundred and forty
people attended the last
PHM fundraising dinner in
2019. Pinole community
members have clearly

and emphatically demon-
strated their support for
a museum every time
this issue has come
before the council.

For example, on June
15, 2021, when the
council added the reno-
vation of the Faria House
to its Capital Improve-
ment Plan for the 2021-
22 budget — a vote that
was subsequently
reversed — the council
received 70 public com-
ments in favor of the
Faria House renovation
and a museum, and only
two comments opposed.

Between 2018 and
2020, the city paid Inter-
active Resources, an
architectural firm,
approximately $100,000
for renovation plans and
a cost estimate for the
Faria House project
specifically for its use as
a museum. That’s the
language in the contract.
The city’s intent was
clear.

MUSEUM PRESENTATION

What was also docu-
mented in that June
2020 presentation were
financial benefits muse-
ums bring to communi-
ties. Cities with museums
— particularly those in
downtown locations —
have brought extensive
economic benefits to
their communities.

510.758.8881

2718 pinole valley road e pinole, california 94564
www.eathappysashimi.com

There are economic
and societal reasons
museums are important.

Museums play an
essential role in cultural
and social life across the
U.S. They tell our stories,
preserve our heritage,
interpret the past, and
explore the future. In this
way, museums enrich our
lives daily by feeding a
hunger for knowledge
and continually igniting
our imaginations.

ECONOMIC BENEFITS

But beyond this cultur-
al impact, the museum
sector is also essential to
the national economy of
the United States — gen-
erating Gross Domestic
Product (GDP), stimulat-
ing jobs, and contributing
taxes.

That’s great return on
investment (ROI).

An American Alliance
of Museums (AAM) report
issued pre-Covid exam-
ined the impact of muse-
ums on the US economy
in 2016.

It was researched and
prepared in partnership
with Oxford Economics,
with support from the
Andrew W. Mellon Foun-
dation.

To conduct the
research for this report,
Oxford Economics used
standard techniques
known as economic

impact analysis. This kind
of analysis measures not
just the direct (opera-
tional) contribution of the
museum sector but also
the impact that is felt as
its activities ripple out
across the economy.

Here’s what the survey
found:

+ Each year, more than
850 million visits are
made to U.S. museums
from all across U.S.
society, and that number
continues to grow.

* The total economic
contribution of museums
in 2016 amounted to
more than $50 billion in
GDP, including 726,200
jobs.

* Museums contribute
$21 billion to the U.S.
economy each year. They
generate billions more
through indirect spending
by their visitors.

* Museums contribute
$ 14 billion in taxes to
local, state, and federal
governments: $8 billion
in federal taxes and $4
billion in state and local
taxes.

» Museums provide
important economic
impacts to every part of
the nation. The top 10
states driving this impact
are geogdraphically
diverse and account for
57 percent of the gross

Continued on page 9

Saving Memories

Saving your most precious Family Video

memories & photos on DVD is easy and

inexpensive! Slide Shows help create a
special atmosphere at Birthdays, Weddings,
Memorials, Retirement & Anniversary Parties!

Services include:

Slide Shows, transfer of VHS, Beta, all size

camcorder tape to DVD, Photo Editing.
— 8, Super 8 & 16 MM film to DVD —

Debbie Ojeda, owner
ojedahouse@comcast.net

Call (510) 724-5197 www.savingmemories.com
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Continued from page 8
value added to the
national economy.

States with the highest
economic impact from
the museum sector
included California ($6.6
billion), New York ($5.4
billion), and Texas ($3.9
billion).

California provides the
highest economic impact
from the museum sector
of any state in the coun-
try.

NATIONAL STATISTICS

The U.S. Bureau of
Economic Analysis found
that arts and cultural pro-
duction constitute 4.2
percent of the nation's
entire economy, a $704
billion industry.

Museums and other
cultural organizations
return over five times as
much in local, state, and
federal tax revenue as
they receive from all lev-
els of government.

In short, museums can
be moneymakers that
contribute to local
economies.

NATIONWIDE SUPPORT

A report conducted in
2018 by the American
Alliance of Museums and
Wilkening Consulting —
Museums & Public Opin-
ion —examined the opin-
ions of Americans con-
cerning museums, their
educational and econom-
ic value, as well as their
thoughts about federal
funding and support for
museums in their com-
munity.

The study polled more
than 2,000 Americans.
The survey results over-
whelmingly demonstrate
the high degree to which
Americans believe in and
support their museums,

regardless of political
affiliation, geographic
location, and whether
they visit museums or
not:

+ 97 percent believe
that museums provide
valuable educational
experiences to their
communities.

+ 89 percent recognize
the important economic
contributions and jobs
that museums bring.

* 96 percent would
approve of elected offi-
cials who act to support
museums.

+ 78 percent of all U.S.
leisure travelers partici-
pate in cultural or her-
itage activities. These
travelers — including visi-
tors to museums —
spend 60% more on
average than other
leisure travelers.

LOCAL STATISTICS

The Pinole History
Museum surveyed several
area museums — pre-
Covid — to learn about
their attendance and

activities that allow them
to be sustainable.

¢ Museum of the San
Ramon Valley, Danville:
1,800 visitors annually,
including school pro-
grams. Open 18 hours a
week.

* San Leandro Muse-
um: 3,900 visitors annu-
ally; the majority from

school tours (two a week,

one class per day). Limit-
ed public hours; Wednes-
day and Thursday from
1-4 pm and one Saturday
a month from 11-4.

+ Alameda Museum:
1,500 visitors annually,
plus a few private tours
(schools, Girl Scouts,
retirement communities).
Open 15 hours a week.

« Martinez Museum:
900-1,200 visitors yearly.
This museum is about
the same size as the
Faria House and is locat-

ed in downtown Martinez.

These are impressive
numbers of visitors to
small-city museums. The
Pinole History Museum

can be a similar destina-
tion spot for visitors to
our city, and with partner-
ships with local business-
es and restaurants, can
be a revenue-generator
and contributor to the
city’s sales-tax base.

If we want people to
visit Pinole, eat and shop
here, and support our
local businesses, we
must give them a reason
to come here. A museum
is a fabulous reason.

SCHOOL PARTNERSHIPS

The Pinole Historical
Society has spent the last
decade building relation-
ships with teachers and
principals of all the
Pinole schools through
our annual essay contest
and fourth-grade Pinole
history programs, where
we go into the schools to
teach.

We have the support
of the schools whose
teachers are aching for
a place to bring their stu-
dents to learn about the

Continued on page 10

You are invited to our
OPEN HOUSE
Wednesday, January 28
6:00 to 7:00pm

Must show proof of Vaccination

TAKE A VIRTUAL TOUR

https://www.youtube.com/
watch?v=lvdMUuwBGLk

www.stjosephpinole.org
(510) 724-0242

Apply at




WHAT'S THE RETURN ON INVESTMENT OF A CULTURAL COMMUNITY SPACE?

Continued from page 9

city’s history because
local history is not taught
in schools in the West
Contra Costa Unified
School District.

You may think school
trips don’t have an eco-
nomic benefit, but envi-

sion this scenario: a child

— or several children —

gets excited by our muse-

um and asks their par-
ents to take them back.
Now it’s a family outing.
They go for burgers or
lunch or a drink at one
of our many downtown
restaurants, cafes, or
bars after their museum
tour. They shop. Parents
talk to other parents, and
before you know it you
have local and out-of-
town families visiting the
museum and eating and
shopping in Old Town.

DOWNTOWN

The Pinole History
Museum in the Faria
House would be a focal
point of an Old Town

The Faria
House, by

Earl Combs

revitalization plan, a and how a museum
place where the commu-
nity can gather for events
and programs and regu-
larly explore the city’s
history.

Think of how many
hundreds, if not thou-
sands, of museum visi-
tors might stay downtown
to eat and shop and
spend their money —

nesses to Old Town.

parties and events at t
museum — weddings,
engagements, anniver-

hundreds more to Old
Town.

Most important-
ly, the Pinole

Ricardo Velazco

Realtor | Owner
Calbre#01471392

2221 Pear St., Pinole, CA 94564

510.283.5757 | Office
510.367.3519 | Cell
ricardo@sequoia-re.com
www.sequoia-re.com
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would attract new busi-

Private and corporate

saries, etc. — would draw

History Museum would
preserve and share our
heritage. It would edu-
cate children and inspire
Pinole residents’” commu-
nity affiliation and civic
pride.

Pinole would derive
a significant ROI from a
museum.

he

Help us preserve
Pinole’s history

The PHS welcomes dona-
tions of objects and memo-
rabilia significant to the
history of Pinole.

Though we do not have a
museum, we have two
exhibit spaces at the Pinole
Library, and our volunteers
conduct history programs
for service organizations,
retirement residences, and
schools. Artifacts are an
important part of these
programs.

Please contact us at
info@pinolehistoricalsoci-
ety.org or call (510) 724-
9507 if you have an artifact
you'd like to donate.



MOoRE VIDEOS UPLOADED T0 PHS YOUTUBE CHANNEL

More videos have been
uploaded to the Pinole Historical
Society’s YouTube channel, includ-
ing Mike Woldemar’s terrific July
2020 presentation on the many
Pinole buildings he designed during
his long career as an architect.

All of the programs we’ve record-
ed since 2008 are on our YouTube
channel for your enjoyment. Our
thanks to Pinole History Museum
board member Alec Jason, who
reformatted more than a decade’s
worth of PHS programs and
uploaded them to YouTube.

Among the 30-plus videos

+ The Pinole Mural: Wells Fargo
Bank produced this video about
the history of Pinole. The mural
hangs in the bank'’s Pinole office
on Fitzgerald Drive.

+ An Interview With Two May-
ors: Former mayors Jack Meehan
and Tom Cutino tell how they saved
Fitzgerald Drive — and the sales-tax
dollars its shopping centers pro-
duce — for Pinole.

* What's in a Name?: How
Pinole streets got their names,
and the characters behind those
names.

+ 1962, 1963, 1964 and 1965
Fiesta del Pinole parades, cour-

include:

+ George Vincent’s two walking tours of historic

downtown Pinole.

Donald E. Patterson

Attorney at Law

Plaza Two, Hilltop Office Park
3260 Blume Drive, Suite 410
Richmond, CA 94806
www.donaldepatterson.com

FREE CONSULTATION (510) 262-2120

tesy of PHS member Jim Payne.

Serious Injury * Auto Accident [N BVEATLIA R we:NClin's

CusToM-WRITTEN AND DESIGNED NEWSLETTERS
FOR COMPANIES, NON-PROFITS AND ASSOCIATIONS
EsTABLISHED 1981

PHoNE: 510/724-9507
JEFF RUBIN Fax: 510/741-8698

1517 Buckeye Court E-maiL: Jeff@TheNewsletterGuy.com
Pinole, CA 94564 WeB: www.TheNewsletterGuy.com

BRE 01205079

BRE 00662125
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SUPPORT THE ACTIVITIES OF THE PHS BY BECOMING A MEMBER IN 2022

For only $30, you can help the PHS accomplish its mission of bringing the history of Pinole to
our residents through exhibits at the Pinole Library, Pinole history programs
in schools, Pinole Community TV programs, walking tours of downtown Pinole,
the Veterans Day event in Fernandez Park — and you’ll have the satisfaction
of helping promote and preserve Pinole's history for future generations.

JOIN THE PINOLE HISTORICAL SOCIETY (OR RENEW YOUR MEMBERSHIP)
AND HELP PROMOTE AND PRESERVE THE HISTORY OF OUR CITY.

Please mail the membership application in this newsletter today!

PinoleHistoricalSociety
2022 MEMBERSHIP APPLICATION

(PINOLE RESIDENCY NOT REQUIRED FOR MEMBERSHIP)
PLEASE PROVIDE THE FOLLOWING INFORMATION AND SEND THIS FORM
TO PINOLE HISTORICAL SOCIETY, P.O. Box 285, PINOLE, CA 945064

MEMBERSHIPS ARE FOR THE 2022 CALENDAR YEAR (EXCEPT LIFETIME MEMBERSHIPS)

NAME: (each member):
ADDRESS:
CITY/STATE/ZIP
PHONE: ( )
E-MAIL (please!):
CIRCLE ONE: Annual-new ($30) Annual-renewal ($30)  Business ($50)  Life ($150)
METHOD OF PAYMENT: o Check (Payable to Pinole Historical Society)

o Credit Card: o Visa o MasterCard o American Express o Discover

Credit Card # Expiration Date CVV
TOTAL ENCLOSED:




PLEASE SUPPORT OUR ADVERTISERS

Our advertisers make it possible for the historical society to

publish this quarterly newsletter. They enrich our community,
and they’re really hurting right now, just like the rest of us.
Let’s help them out.

A Pinole Landmark

900 San Pablo Ave., Pinole, CA 94564

Paula Harvey
Susan Burch
Liz Tharpe

TOP FLOOR SALON

Full-Service Salon
Full-body waxing e Total hair care for men and women
Tiep Vo (Kelley Nails) is back!
Nails ¢ Pedicures * Facials

1690 San Pablo Ave., Suite E
Pinole, CA 94564

Christina Isley
Tatiana Williams

(510) 741-1150

Full-Service _
Community Banking

For You. Your Family. Your Business.

& Mechanics

Bank: s

Pinole
2690 Pinole Valley Rd.

MechanicsBank.com
MEMBER FDIC
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Why not advertise with us?
Call (510) 724-9507 or e-mail info@pinolehistoricalsociety.org for information and rates.

GOT HISTORY?

The Pinole Historical Society is grateful
€ ole Y g 2800 Pleasant Hill Road, Suite 210

for donations of artlf.a.cts, photo§, Pleasant Hill. CA 94523
newspapers, memorabilia — anything Tel 510.724.7070  Cell 925.408.2166
of historical significance. glalley@farmersagent.com

Please contact us at CA #0125344

info@PinoleHistoricalSociety.org
or call (510) 724-9507.

14



Pinole Hercules Richmond El Sobrante El Cerrito Crockett

LOCAL HISTORY BOOKS AVAILABLE FROM
THE PINOLE HISTORICAL SOCIETY

T he Pinole Historical Society sells Park, and Napa Valley books are $25,

these Arcadia books at the Pinole including sales tax. The Crockett, Rodeo,
Farmers’ Market every other Saturday Martinez, and Port Costa books are $23,
through December. including sales tax.
The Pinole, Pinole Through Time, Hercules, Mail order prices (below) include
Richmond, El Sobrante, El Cerrito, Maritime  shipping. We accept Visa, MasterCard,
Contra Costa County, East Bay Hills, Tilden Amex, and Discover credit cards.

Rodeo

Name

Address

City State Zip
Phone ( )
E-mail

METHOD OF PAYMENT
o Check: Payable to Pinole Historical Society
o Credit card (o Visa o MasterCard o Amex o Discover)

Card # CvVv Exp. date

# of Pinole @$30

# of Pinole Through Time @$30 ___
# of Hercules @$30

# of Richmond @$30

# of El Sobrante @$30

# of El Cerrito @$30 Port Costa
# of Maritime CCC @$ $30 Pinole
# of East Bay Hills @$30 _ .

# of Crockett @$28 Through Time
# of Rodeo @$28

# of Martinez @$28

# of Port Costa @$28
# of Tilden Park @$30
# of Napa Valley @$30 _

TOTAL AMOUNT ENCLOSED $
Please mail to PINOLE HISTORICAL SOCIETY Maritime
P.O. Box 285, PINOLE, CA 94564 Tilden Park

Martinez

East Bay Hills

Napa Valley




Don't hemp and haw
Start 2022 with a buzz!
CBD Oil massages only $95/hour
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: Limit 2 visits at this price.
1 Good through April 30, 2022
: GIFT CERTIFICATES AVAILABLE AT
1 MASSAGEBYMICHELLEG.COM
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Michelle Gonzalez, C.M.T.
925.899.4811
Swedish, Deep Tissue, & Foot Reﬂexology

www.massagebymichelleg.com

Book Online
647 Tennent Avenue, Suite 101 ® Pinole, CA

Put My Experience and Knowledge
to Work For You

Having the right
connections in the
community makes all

the difference. I grew up
in the Pinole-Hercules
area, where my ancestors
settled more than 150 years
ago, some farming the
fertile soils from Pinole to
Rodeo, while others helped

j @ (@c @ build the communities
/ y we now call home. The
/ & M O{M@ &l Z@k benefits of my longstand-

ing connection to and Allen Faria
detailed knowledge of the community are the
22 3 5 San Pabl() Avenue , Jfoundation for the outstanding service I deliver to
. ff T A my clients.
just o ennent Avenue Allen Faria, Realtor®
next to the Pump House. DRE#R01792978
3088 Pinole Valley Road

510-812-6417
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